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CUSTOMER SATISFACTION BY
THE NUMBERS 3 KEY AREAS TO EXPLORE

Customer satisfaction (C-Sat) research is crucial for businesses
to understand customer needs, improve products/services, and CUSTOMER SUPPORT

foster long-term loyalty. How do your customers perceive the

support they receive from your team?
COMPANY INVESTMENT

e 80% increase in revenue for companies
focusing on customer satisfaction (Zippia)

e 90% of businesses (regardless of vertical) have
stated they are making customer satisfaction
their primary focus (CX Index)

CUSTOMER EXPECTATIONS

e 49% of previously loyal customers have left a
brand due to poor customer satisfaction

PERFORMANCE

Are your products and services meeting
your customers’ expectations?

EASE OF USE

Do your customers feel they can utilize
your products and services easily?

(Emplifi)
e 72% of customers want immediate service
(Zendesk)
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sustainable growth!
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